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In 2006, 58% of international visitors used the Internet for information
before coming to Australia. This is up from 22% in 2003. The use of the Internet for information before coming to Australia Reasons for using the internet amongst internet using visitors to Australia
declined with age.?

Country of residence % of visitors using Internet 1 Tofind out more about Australia after you decide to visit 47%
focrolrrrllfi(r)lrgn:)tll-\(:xnstbr:ﬁ:e 80 ) 2 To help plan your Australian trip itinerary 41%
1 New Zealand 579% 66% 68% 2% 3 To look for airfares or air schedules: —for travel to Australia 40%
2 United Kingdom 62% 60 539 4 To find out about accommodation in Australia 35%
3 Japan 61% A8% 5 To find out about events or activities in Australia 26%
6 To help plan other transport options within Australia
9 o 9
4 USA 69% % 40 34% (e.g., car rental, public transport, etc) e
hi 48% €
5 hine ° o 7 To look for airfares or air schedules: —for travel within Australia ~ 14%
v
5 e 555 4 20 8 To help decide whether or not to visit Australia 11%
7 Singapore ol 9 Tofind a travel agent for Australia 7%
8 Germany 68% o2 036 . . ;
0 46% of international visitors who used the internet to gather
9 HongKong 49% 15to24 25to34 35to44 45to54 55to64 65+ information before coming to Australia also made an internet
10 Malaysia 47% Age Group booking (23% of all visitors made an internet booking).
' B Items booked online
Internet use by top 10 markets, ranked in terms of 2006 arrivals Internet used for information before coming to Australia by age group.
3%
Of the top 10 markets, USA, Germany and Korea had the highest Of those visitors who did use the Internet to gather information
Internet use levels for information gathering prior to visit. China prior to their trip, the most common reason was to find out more 30% - ‘
and Malaysia had the lowest levels. about Australia (after deciding to visit). Accomodation in Australia
B International air travel to
The Internet plays a greater role in travel planning once the decision Australia
has bgen madp ona dest?n.ation rather than influencing the choice Rental or leasing of cars or
of which destination to visit. campervans in Australia
Specifically, to help plan trip itinerary and to look for air fares or Air travel within Australia
air schedules for travel to Australia were key reasons for using the oo Organised tours in Australia
Internet amongst visitors to Australia. ° Other
1 Australian Bureau of Statistics, Overseas Arrivals & Departures, 3401.0, 6% 12%

Year ended 31 December 2006.

2 International Visitor Survey, Bureau of Tourism Research, Year ended 31 December 2006.

Base: All visitors aged 15 years or older.
g 4 Disclaimer: The information on this website is presented in good faith and on the basis that Tourism Australia, nor their agents or employees, are liable (whether by reason of error, omission,

negligence, lack of care or otherwise) to any person for any damage or loss whatsoever which has occurred or may occur in relation to that person taking or not taking (as the case may be) action
in respect of any statement, information or advice given in this website.
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